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The Relationship between Perception of Port Aesthetics and Tourists’
Satisfaction: The Moderating Effect of Tourism Motivation

%% % (Shiou-Yu Cfterz)>x<

BE

\;_’rﬁiiz@z]ﬁ?%‘?%”ﬁ LR RIS FERE RN L TR SE S
T TRl TE LN T L e gy

B AFABRSTARAGBHEAIB LRI LA LR c RFIFTHER
ARGT AR RHE R EF RS TALAL D AIRM GG AE
T @R - R K o AT D LR R T
R RO BEHET BT AZMEE ) X U EEHBFEL FHERIE o A
U R EE R AR 385 B AR FAER AR FS T
TREFREC EE TR OB TRLAT I HFAME - 27 > mih iy
FHFIATRES  RHRIEFT R RDERT B gk L E

RABEF : Bv ~Br 25 CREFPE-BTELA

Abstract

Port operating is the leading factors of a country’s progress and prosperity.
Recently, the waterfront port-cities have undergone transformation from the original
commercial functions into a comprehensive port that characterized with both
tourism and recreation functions. To tourists, ports become a tourism destination
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that make it is crucial to shape the landscape of port with aesthetics to satisfy the
tourists. Meanwhile, extant research found that different tourists’ motivations have
moderating effects on the relationship between aesthetics perception and tourists’
satisfaction, and that make this issue worth further explored. The objective of this
study is to understand the relationship between port aesthetics perceptions and
tourists’ satisfaction, also examine the moderate effects of tourism motivation.
A total of 385 valid samples were collected by using purposely sampling. Factor
analysis and hierarchy regression were adopted in data analysis. The results show
that port aesthetics perceptions have significant impacts on tourists’ satisfaction,
and tourism motivations play partial moderating roles. The resolution of this

research offers related authorities industry members some practical suggestions on

port tourism management.
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